
Tourism Department

General Establishment Cell

Block-A, 3rd Floor, 1, K.S. Roy Road, Kolkata-700 001

No. 458-TW/5T-199/2018(P-1) Date: 06.03.2019

NOTIFICATION

Whereas, the earlier West Bengal Tourism Policy-2016 was introduced vide Tourism Department Notification no.

127-TW/ST-179/2015 dated 03.02.2013.

And whereas there is a need for modification and amendment of the existing Policy in the wake of the changing
scenario of the Tourism enviormment of the state of West Bengal.

Now, therefore in supersession of all the previous policies of Tourism Department for development and promotion

of tourism in the state of West Bengal, the Governor is pleased to introduce a new Tourism Policy as under:

1. Short Title: The Policy may be called "West Bengal Tourism Policy, 2019"

2. Commencement & Duration: Unless specifically mentioned, it shall come into effect on and from 06th March,

2019,  in the whole of West Bengal and shall remain valid till further notification is issued in this regard.

By order of the Governoг.

ATRI BHATTACHARYA

Principal Secretary to the Government of West Bengal

Registered No. WB/SC-247
No. WB(Part-1)/2019/SAR-812
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agriculture sector3. As in FY 2017, the tourism sector of the State created around 5.5 lac employment, where each man-

year of direct employment has the potential to impact more than seven man-years of indirect employment.

The major growth drivers of the sector are:

The natural benefits of the mountains in the North, the Gangetic plains, the world's largest mangrove forests in

the Sunderbans, and the rich coastline along the Bay of Bengal in the South. The State is also home to two UNESCO

world heritage sites viz. Darjeeling Himalayan Railway and Sunderbans National Park.

ii. A major destination for those from countries like Bangladesh, Nepal and Bhutan seeking to avail of high-end

speciality and super-specialty medical facilities in Eastern India, West Bengal is also a hub for quality education with the

presence of IIT, IIM, ISI, NUJS, and Presidency University etc.

i. The State's traditional carnivals such as Kolkata Christmas Festival, Poush Mela, and Ganga Sagar Mela etc. draw

several domestic and foreign tourists. Chief among them is Durga Pujo, which the State seeks to promote as the greatest

public festival in the world.

iv. Access to diverse portfolio of niche tourism products cruises, adventure, wellness, medical and education, homestay,

eco-tourism, sports, MICH, film, rural, and religious tourism.

V. Impressive connectivity via International airports in Kolkata and Bagdogra, the country's first private sector Greenfield

airport at Andal and ports in KolKata and Haldia. The State also has the third largest road coverage and largest rail density

among the Indian States,

vi. Presence of major hotel and hospitality chains, health resorts, and restaurants, with multiplying investments in

hotel infrastructure. Kolkata, the capital of the State, has more than 3,600 upscale hotel rooms with 67% occupancy

rate, the third best in the country in FY 2017".
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1. Preamble
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The Stale of West Bengal has all the prerequisites for a successful tourism sector. It has a rich history, cultural
heritage and a diverse socio-ethnic tradition along with nature's bounties. There are fine beaches in South Bengal, serene
hill stations along the Himalayas, and a myriad eco-tourism opportunities with great bio-diversity and the State's diverse
native flora and fauna.

Over the last few decades, West Bengal has seen an exponential growth in domestic and international tourist

arrivals in the State, and has emerged as one of the major tourist destinations in India.

Between 2001 and 2017, the total tourist footfall in the State has increased from 5.2 million to a staggering 81.2

million at  a CAGR of 18.74%. During the same period, the number of foreign tourists in the State has grown from 2.8

lacs to 15.7 lacs at a CAGR of 1 1.37%. In 2016, the State attracted 6.2% of foreign tourist arrivals in the country, fifth

largest among the States and Union Territories of  the country. With the recent tourism infrastructure developments, the

State has emerged as an 'all-season tourist destination', welcoming tourists on business, social, and leisure trips throughout

the year.

Today, tourism is gradually evolving as one of the most important drivers of  the State's economy. The travel and

tourism sector's total contribution to West Bengal's GSDP, including spill overs to other sectors, is around 11%. against

a national average of 9.6%

The sector is also one of  the main pillars of  employment generation in the State, offering wide range of employment

opportunities across hotels and hospitality value chain. Industry estimates suggest that an investment of US $ 1 million
crentes 78 iohs in the tourism sector  while the same generates just 18 iohs in the manufacturing and 45 iobs in the



i.

2.3. Objectives

To be positioned among the leading tourist destinations in the country in terms of number of tourist footfalls, as

well as quality of tourism services provided by FY 2021.

To ensure standardized tourism services by grading and accreditation of hotels, resorts, wayside amenities,

homestays, tour and travel operators and other tourism services in the State.

To Promote theme-based tourism projects under eco-tourism, religious, cultural and heritage, MICE, rural and

homestay, and medical tourism.

iv. To develop diverse tourism packages and products to augment tourist stay and encourage repeat visits.

V. To enhance the use of ICT in improving the quality of services, and also create a credible database of tourism

information.

vi. To develop and strengthen tourism infrastructure in terms of road connectivity, wayside amenities, power connectivity

till last mile, waste disposal systems, TRC/ TFCs etc.

vii To focus on developing new tourism circuits through a 'Hub and Spoke' model involving w
eil-known tourist

hotspots.

viii. To create enabling framework for the promotion of public-private partnerships (PPP) in developing new' tourism

projects, products, and services.

2.4. Coverage of tourism 'infrastructure' and tourism 'services

A project within the meaning of a tourism unit 5 and within the physical limits of the State shall be eligible under the

Tourism Policy and shall include but not necessarily be limited to, those mentioned below and as recognised by the

Govermment in the Tourism Department:
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The State of West Bengal is on the cusp of evolving as the most preferred tourist destination in the country.

Accordingly, the West Bengal Tourism Policy seeks to further develop and strengthen tourism infrastructure, support

theme based tourism products, encourage tourism activities in perfect harmony with the eco-system balance, promote

sector-oriented skill development, and maximise private sector participation. At the same time, this policy strongly

emphasizes consistent standards of infrastructure and service quality through appropriate standardization, certification

and, regulation.

2. Visions, Missions and Objectives

2.1. Visions-'Earning through Quality

To develop West Bengal as one of the most preferred tourist destinations of choice, while generating gainful
employment, enhancing economic opportunities, and providing best-in-class tourism facilities, services and enriched

tourist experience.

i.

2.2. Mission

To promote sustainable, eco-friendly and responsible tourism in the State as an enabler of employment generation,

local livelihood and economic growth.

i To achieve and maintain best in-class quality of services by tourism service providers through appropriate mapping

of standardization, certification and, regulation.

iii. To offer world-class experience to visitors while offering unique and diverse tourism products and services.

iv. To maximise board-based employment opportunities in the tourism sector by creating modern skills and capabilities

and connecting the tourism sector to other sectors of the State.






































